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•Gray Pipes and Green Plants
•Treatment Facilities





Gray Pipes and Green Plants



Gray Pipes 

Gray Pipes = Sewers
• 350 miles of existing ‘highway’ 

sewers
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Gray Pipes and Green Plants



Impervious Surfaces



Sheldon Road Flooding, 2011
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Gray Pipes and Green Plants

Mill Creek, 2011



Gray Pipes and Green Plants

Regional Stormwater
Management Program



Towpath: Before

Gray Pipes and Green Plants



Gray Pipes and Green Plants



Bakers Creek 

Gray Pipes and Green Plants



Gray Pipes and Green Plants

Bakers Creek 



Fleet Avenue Green Infrastructure

Gray Pipes and Green Plants



























UNDERSTANDING
Help the public understand who we are, 
what we do and why it is important
VALUES

Reinforce the Sewer District’s core values
STEWARDSHIP

Encourage responsible water stewardship
EMPLOYMENT

Gain recognition as an employer or 
business partner of choice

MUST MEET 2+



COMMUNITY
Support neighborhood activities that 
promote economic development
DIVERSITY

Encourage diversity and inclusion
CUSTOMER SERVICE

Assist eligible customers in learning about 
Cost-Saving Programs 
REINFORCEMENT

Reinforce the requirements of our CSO consent decree

MUST MEET 2+



Key Campaigns



































ABOUT
• Be a workforce that reflects the communities we serve.
• Engage in strategic business and community partnership 

relationships designed to eliminate barriers.

AUDIENCE
• All customers

TIMEFRAME
• All year





https://www.youtube.com/watch?v=LqYmzwkSmbU


• Media: 40%
• TV, Radio, Print, Internet, Outdoor

• Public Education: 35%
• Educational Opportunities, Strategic Partnerships, 

Environmental Initiatives, Scholastic Programming
• Targeted Outreach: 25%

• Community Event Support (e.g. Glenville Fest)
• Student Programs (e.g. STEP, ACE)
• Diversity & Inclusion, Career Opportunities
• Government Affairs

Note: Most monies will likely be spent in the latter part of 
the year











Submission Period Notification

Now through April 5th By June 7th

June 8th through August 31st By October 4th



SPONSORSHIP PLANS ARE ALL 
TENTATIVE UNTIL BUDGET APPROVAL.



smithjean@neorsd.org

mailto:smithjean@neorsd.org


QUESTIONS?
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